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Introduction

For the sixth year running, AAAI and ACM
SIGAI jointly ran the popular AAAI/ACM
SIGAI Job Fair. In lockstep with the growth
of AAAI and the growth of the greater
artificial intelligence and machine learning
(AI/ML) community, our once-small job fair
also grew. This year, thirty-eight com-
panies and universities formally attended—
typically with a booth, team of recruiters,
swag, and other representatives—increasing
from twenty-six companies during the job
fair’s previous run in 2019, and twenty-one
companies in the year prior to that. Last
year, we purchased a dedicated domain—
https://aaaijobfair.com/—for the job
fair. This year, we provided a link on that site
through which job-seekers—students, post-
docs, practitioners, and maybe even a few
faculty—could upload their resumes or CVs.
We then shared that data and contact informa-
tion for slightly under four hundred job-seekers
with participants on the other side: prospec-
tive employers. Those employers are listed in
the section below.

Participating Employers
• Association for Computing Machinery

(ACM)
• AI Singapore
• Alexander von Humboldt Foundation
• Amazon
• Apple
• AppZen
• Arthur AI
• Audatic GMbH
• Baidu
• Beijing Century Tal
• Bloomberg
• Charles River Analytics
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• Dataminr
• Elsevier
• Google
• Happy Elements
• Hewlett Packard
• IBM
• Jane Street
• Kitware
• Mayo Clinic
• Microsoft
• NLMatics
• Openstream
• Point 72
• Raytheon BBN Technologies
• SGInnovate
• SigOpt
• Sony
• SuperbAI
• The Take
• Tongdun Technology
• United Technologies Research
• University of Chicago Crime Lab
• University of Southern California
• University of Zurich
• Waymo
• Visa

We kicked off the job fair with a brief motiva-
tional speech from the two organizers. Im-
mediately following this—as in the two fairs
prior to the present one—firms and universi-
ties were given the option to speak for 60 sec-
onds (often a touch longer, but who’s count-
ing!) accompanied by a single slide. Most
(over 75%) of employers chose to speak. As in
previous iterations of the job fair, this introduc-
tory session served multiple purposes. First,
it coalesced a group of interested job-seekers
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in a central location. Second, it coalesced re-
cruiters and representatives from employers
in that same central location—they wanted to
hear about their competition, and also match
faces with the names on the resumes and
CVs they were provided. Third, importantly,
this served to introduce job-seekers to firms
that they might not have heard of—start-ups,
smaller non-profits, and firms that may have
less of a public presence. As usual, potential
employers hailed from all over the world (e.g.,
China, Germany, Norway, Singapore, Switzer-
land, US) and from industry, academia, and
government. Job-seekers were as diverse as
the burgeoning AI/ML community is, presum-
ably hailing from all over the world.

Figure 1: The job fair kicked off with a brief intro
from organizers. This helped gather job-seekers
and representatives from employers.

Figure 2: A representative from each of the partic-
ipating firms gave a 1–2 minute, single-slide pitch.

We hope that all participants (on both sides!)

Figure 3: A view from the action on the ground.

in this year’s fair enjoyed their time and found
the experience worthwhile. We’d especially
like to thank AAAI—especially Monique Abed
from AAAI, for her boots-on-the-ground help
at the conference and her work, with Carol
Hamilton from AAAI, triaging emails in the
months leading up to the job fair. If you have
any comments regarding the fair itself, or sug-
gested improvements, please get in touch!
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